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Important Notice

This presentation is for information only and does not have regard to your specific investment objectives, financial situation or your particular needs. This presentation does not
constitute an invitation, offer or solicitation of any offer to sell or subscribe for, acquire or purchase any units in Mapletree Pan Asia Commercial Trust ( i MP A &d anits in
MPACT( AiUni t so) )

The past performance of the Units and MPACT is not indicative of the future performance of MPACT or MPACT Management Ltd. ( i Ma n a §he wvafu@ of Units and the income
derived from them, if any, may rise or fall. The Units are not obligations of, deposits in, or guaranteed by the Manager, DBS Trustee Limited (as trustee of MPACT) (the i Tr u sdr
any of their respective related corporations or affiliates. An investment in the Units is subject to investment risks, including the possible loss of the principal amount invested. Investors
have no right to request the Manager to redeem their Units while the Units are listed. It is intended that unitholders may only deal in their Units through trading on Singapore Exchange
Securities Trading Limited (the i S GXT oLJsting of the Units on the SGX-ST does not guarantee a liquid market for the Units.

This presentation may also contain forward-looking statements and financial information, including those that involve risks and uncertainties. Such forward-looking statements and
financial information involve known and unknown risks, uncertainties and other factors which may cause the actual results, performance or achievements of MPACT or the Manager, or
industry results, to be materially different from any future results, performance or achievements, expressed or implied by such forward-looking statements and financial information.
Such forward-looking statements and financial information are based on numerous assumptions regarding the Ma n a g presénsand future business strategies and the environment in
which MPACT or the Manager will operate in the future. Actual future performance, outcomes and results may differ materially from these forward-looking statements and financial
information. Because these statements and financial information reflect the Ma n a g eurréntsviews concerning future events, these statements and financial information necessarily
involve risks, uncertainties and assumptions. These forward-looking statements speak only as at the date of this presentation. No assurance can be given that future events will occur,
that projections will be achieved, or that assumptions are correct.

Representative examples of these factors include (without limitation) general industry and economic conditions, interest rate trends, cost of capital, occupancy rate, construction,
development risks, capital availability, competition from similar developments, shifts in expected levels of property rental income, changes in operating expenses (including employee
wages, benefits and training costs), property expenses, governmental, public policy changes and the continued availability of financing. You are cautioned not to place undue reliance
on these forward-looking statements, which are based on the Ma n a g eurrentsview of future events.

Nothing in this presentation should be construed as financial, investment, business, legal or tax advice and you should consult your own independent professional advisors. Neither the
Manager nor any of its affiliates, advisers or representatives shall have any liability whatsoever (in negligence or otherwise) for any loss howsoever arising, whether directly or indirectly,
from any use, reliance or distribution of this presentation or its contents or otherwise arising in connection with this presentation. This presentation shall be read in conjunction with
MP A C Tfidasmcial results for the Third Quarter and Financial Period from 1 April 2025 to 31 December 2025 in the SGXNET announcement dated 30 January 2026.

The directors of the Manager (including those who may have delegated detailed supervision of this presentation) have taken all reasonable care to ensure that the facts stated and
opinions expressed in this presentation which relate to MPACT and/or the Manager are fair and accurate and that there are no other material facts not contained in this presentation the
omission of which would make any statement in this presentation misleading. The directors of the Manager jointly and severally accept responsibility accordingly.

Where any information has been extracted or reproduced from published or otherwise publicly available sources or obtained from a named source, the sole responsibility of the
directors of the Manager has been to ensure through reasonable enquiries that such information is accurately extracted from such sources or, as the case may be, reflected or
reproduced in this presentation.

Scan the QR code or visit https://investor.mapletreepact.com/financial-results.htmlt o vi ew MPACT6s Financi al St atement s
Distribution Announcement for the Third Quarter and Financial Period from 1 April 2025 to 31 December 2025
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3Q FY25/26 r
Distribution per Unit ' i Y Aggregate Leverage
(ADPUD) K

Assets Under Management - - /,
S : Portfolio Committed s :
( AAUMO) ¢ Occupancy . Portfolio WALE

15 commercial properties across
five key gateway markets of Asia

Note: R X
A WherefitHo K g n grd"H Ksonentloned it refers to the Hong KongSp’eelaI Admmlstratwe Region.
A Due to rounding differences, figures throughout this presentation dec deck ayﬁ ‘Up,” and percentages may not total 100%. —

1. Based on carrying amounts and exchange rates as at 31 De‘ceﬁws ‘including MP A C T56% effectlve interest in The Pinnacle C@ngnam
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Key Highlights ( cont 60d)

Financial Performance
3Q FY25/26 vs 3Q FY24/25
DPU up 2.5% yoy to 2.05 Singapore cents

Singapore NPI grew 5.3% yoy, led by VivoCity, offsetting softer
overseas operations

Lower operating and finance expenses from improved utility
expenses, lower interest rates and strategic debt reduction

YTD FY25/26 vs YTD FY24/25
DPU held steady at 6.07 Singapore cents

Singapore NPI grew 4.8% yoy on comparable basis, cushioning
overseas headwinds

Lower operating and finance expenses further
supported performance

Capital Management

Reduced weighted average cost of debt to 3.20% through
lower interest rates and proactive debt management

Comfortable sub-40% gearing and improved interest
coverage of 3.1 times provide financial flexibility

Portfolio Performance

Renewals of two top-ten tenants strengthen portfolio stability

Positive  portfolio rental reversion  despite overseas
market pressures

mapletree

pan asia commercial

Portfolio Performance ( cont 6d)

VivoCity

Strong NPI growth of 10.1% in 3Q FY25/26 and 8.0%
in YTD FY25/26

14.7% rental reversion and sustained 100% committed
occupancy underpin operational strength

Tenant sales up 4.4% in 3Q FY25/26 with Basement 2 AEI
completion adding momentum

Festival Walk

Active asset management navigates uneven Hong Kong
retail landscape affected by outbound travel trend

Proposed Divestment of Office Component of Festival Walk

Strategic action captures value and addresses Greater China
headwinds

Proceeds strengthen financial agility

Reinforces Singapore as  cornerstone market  for
long-term stability

Sustainability Achievements

Inclusion in FTSE4Good Indices and Distributed District
Cooling initiative demonstrate ESG commitment
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3Q FY25/ 26 vs 3Q FY24/] 25 Hi gher DPrhap])e-[freee
and Lower Finance Costs pan asia commercia
Strong Singapore performance offsets softer overseas operations

S$6 O 00 wunlje

Gross Revenue! 219,448 223,674 1.9%
Gross revenue lower yoy, mainly attributed to:
Property Operating 0 A Higher contribution from Singapore properties; and
Expenses! (L) (56.758) q b A Lower overseas contributions dampened by a stronger SGD against HKD, RMB and JPY,
and absence of full-period contribution from TS Ikebukuro Building ( i T SahdoABAS
Shin-Yokohama Building ( i A Sfélldwing their divestments on 22 August 2025 and
28 August 2025, respectively.

Si n g ap gross éegenue and NPI up 3.5% and 5.3% yoy, driven by:

A Vi v o C highgracentribution from the completed Basement 2 asset enhancement
initiative ( A A Bahidh) was undergoing construction in the prior year, positive rental
reversion, and step-up rents; and

Net Property A Higher contribution from Mapletree Business City ( fi MB @ud) Other Singapore
Incomel 164,935 166,916 q 1.2% Properties_

Lower property operating expenses, driven by:

A Divestment effects; and

A Reduced utility expenses, and marketing and professional expenses.

Portfolio net property income ( i N Plower)yoy:

A On a constant currency basis, gross revenue and NPI would have been 1.2% and 0.5%
lower yoy respectively.

Finance Expenses?! 46,956 52,315 10.2% ) ) )
s ( ) ( ) q ° Finance expenses improved 10.2% yoy, driven by:
Amount Available A Lower interest rates on HKD and SGD borrowings; and
for Distribution to 108,161 104,656 p 3.3% A Reduced borrowings as net proceeds from the divestments of TSI and ASY were
Unitholders deployed towards debt reduction.
DPU 2.5% higher yoy, driven by:
Distribution per Unit 205 200 0 25% A strong Singapore performance that offset softer overseas operations; and

(Singapore cents) A Savings in finance expenses.

1. Gross revenue, property operating expenses, NPI and finance expenses do not include contribution from The Pinnacle Gangnam. MPACT will share profit after tax of The Pj
Gangnam based on its 50% effective interest.



3Q FY25/26 vs 3Q FY24/25: Si ngaporeods 5. 3% NPI GmapAeﬁﬂeeC
Overseas Headwinds pan asia commercial

VivoCilODyds$ NPI growth | eads Singaporeds perfor mance

Contribution to Gross Revenue 1 Contribution to NP1 2
(S$ million) (S$ million)

226.5
2.9

17.6
20.7

169.1 167.2

g 2.2 —

e 17.1
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= 55% of 3 (9/)9 57% of NPI

2 ;;av:;nuer ‘g‘ ~ - from core

£ om core S assets

o assets
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3Q FY24/25 3Q FY25/26 3Q FY24/25 3Q FY25/26
M MBC,SG M VivoCity, SG M Other SG properties Festival Walk, HK [l China properties [l Japan properties The Pinnacle Gangnam, KR

Contribution to Gross Revenue: The portfolio reported -S$4.1 million (-1.8%) variance (3Q FY25/26 vs 3Q FY24/25). On a comparable basis excluding TSI and ASY
(S$1.1 million in 3Q FY24/25), the portfolio gross revenue variance was -S$3.0 million (-1.3%).
Contribution to NPI: The portfolio reported -S$1.9 million (-1.1%) variance (3Q FY25/26 vs 3Q FY24/25). On a comparable basis excluding TSI and ASY (S$0.8 million in

3Q FY24/25), the portfolio NPI variance was -S$1.1 million (-0.6%).




YTD FY25/ 26 vs YTD FY24/] 25: Singapomap’:}es'[reée

Portfolio Optimisation Underpin Stable Performance pan asia commercial

Singaporedés operational strength and proactive debt re
e Y

ther\lee stated FY25/26 FY24/25

Gross Revenue! 656,550 685,947 4.3%

Gross revenue lower yoy, mainly attributed to:
Property Operating A Higher contribution from Singapore properties despite the absence of contribution from

0
Expenses! (et 722, (171,955) q B Mapletree Anson following its divestment on 31 July 2024; and
A Lower overseas contributions, further dampened by a stronger SGD against HKD, RMB
and JPY, as well as absence of full period contribution from TSI and ASY that were
divested.
Si n g ap grose degenue and NPl up 2.5% and 4.8% yoy (excluding Mapletree Anson),
driven by:
A Vi v o Cstronged performance; and
A Higher contribution from MBC and Other Singapore Properties.
Net Property 494,829 513992 0 3.7% , ,
Income Lower property operating expenses mainly due to:
A Reduced utility expenses; and
A Divestment effects.
Portfolio NPI lower yoy:
A On a constant currency basis, gross revenue and NPI would have been 3.4% and 2.9%
lower yoy respectively.
Finance Expenses? (144,404) (168,842) q 145%
Amount Available Finance expenses improved 14.5% yoy, mainly due to:
for Distribution to 321,135 319,402 p 0.5% A Lower interest rates on HKD and SGD borrowings; and
Unitholders A Reduced borrowings as net proceeds from the divestments of Mapletree Anson, TSI and
ASY were deployed towards debt reduction.
DPU held steady, driven by:
Distribution per Unit 6.07 6.07 A A Si n g a phigheecdraribution (excluding Mapletree Anson); and
(Singapore cents) ’ ' v i A Lower finance expenses; cushioning

A Lower overseas contributions.

1. Gross revenue, property operating expenses, NPI and finance expenses do not include contribution from The Pinnacle Gangnam. MPACT will share profit after tax of The Pin
Gangnam based on its 50% effective interest.



YTD FY25/26 vs YTD FY24/25: Singapore Records 4.8% Higher maplefree
Contribution to NPl on Comparable Basis 12 pan asla commerciel
Vi voCiBt 96s NP I growth despite AEI di sruptions anchors S

S$10.0m? S$14.7m?

higher revenue from SG properties higher NPI from SG properties
on comparable basis By Market on comparable basis By Market
( s
. 63% G a0
L 21% “\ 20%
Qo *: 0 *
- I
>
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o ® % ® 5%
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o9 1ga —_ 1@
o= @, 1% ec <9, ‘ 1%
2§ g 2
58 iz
2 54% of 59X 56% of NPI
£ " revenue § - from core
o from core assets
O assets 138.5
YTD FY24/25 YTD FY25/26 YTD FY24/25 YTD FY25/26
M MBC,SG M VivoCity, SG M Other SG properties Festival Walk, HK [l China properties [l Japan properties The Pinnacle Gangnam, KR

Contribution to Gross Revenue: The portfolio reported -S$28.8 million (-4.2%) variance (YTD FY25/26 vs YTD FY24/25), including -S$2.1 million (-0.5%) from the Singapore
properties. On a comparable basis excluding (i) Mapletree Anson (S$12.2 million higher in YTD FY24/25) and (ii) TSI and ASY (S$1.4 million higher in YTD FY24/25), the portfolio
gross revenue variance was -S$15.2 million (-2.2%), while the Singapore properties posted S$10.0 million (+2.5%) higher gross revenue in YTD FY25/26.

Contribution to NPI: The portfolio reported -S$18.7 million (-3.6%) variance (YTD FY25/26 vs YTD FY24/25), including S$5.1 million (+1.6%) from the Singapore properties. On a
comparable basis excluding (i) Mapletree Anson (S$9.5 million higher in YTD FY24/25) and (ii) TSI and ASY (S$1.1 million higher in YTD FY24/25), the portfolio NPI variance was
-S$8.0 million (-1.6%), while the Singapore properties posted S$14.7 million (+4.8%) higher NPI in YTD FY25/26.
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Stable Balance Sheet P commercia

NAV per Unit affected by SGDO6s strength against all cu
Excluding forex impact, NAV per unit would have held steady at S$1.78

X : As at As at
S$6000 unless otherwise stat 31 December 2025 31 March 2025

Investment Properties 15,467,644 15,728,702
Investment in Joint Venture! 110,069 110,874
Other Assets 303,724 302,031
Net Borrowings 5,844,917 5,997,117
Other Liabilities 526,813 519,947

Represented by:

A Unitholdersoé Funds 9,250,102 9,363,997
A Perpetual Securities Holders and Non-controlling Interest 259,605 260,546
Units in Issue and to be Issued (®00) 5,281,156 5,271,107

1. Rel ates to MPACTG6s 50% effective interest in The Pinnacle Gangnam. !



Proactive Capital Management Strengthens

Balance Sheet Resilience

mapletree

pan asia commercial

Lower average cost of debt, comfortable gearing and improved interest coverage

As at
31 December 2025

Gross Debt Outstanding? S$5,978.3 mil
Aggregate Leverage Ratio?2 37.3%
I(lg-r;o?ltL t?ai?intg bacs:i:);/ crage R 3.1times
% of Fixed Rate Debt 71.8%
X\llﬁ;ghéiosltA of Dobr (p.a) 3.20%°
Average Term to Maturity of Debt 3.3 years
MPACT Corporate Rating Baa2
(by Moodyds) (negative)

As at As at
30 September 2025 31 December 2024
S$6,016.0 mil S$%$6,106.2 mil
37.6% 38.2%

3.0 times 2.8 times
77.5% 81.5%
3.23%°5 3.52%’

3.5 years 3.1 years

Baa2 Baal

(negative) (negative)

1. Includes share attributable to non-controlling interests and MP A C Tpdoportionate share of jointv e n t wross debt.
Based on the total gross debt and deposited property value which exclude the share attributable to non-controlling interests but includes MP A C Tpdoportionate share of joint
v e nt wross debt and deposited property value. Correspondingly, the total gross debt and perpetual securities to net asset value ratio as at 31 December 2025 was 67.2%.

w

Calculated by dividing the trailing 12 mo n t basnihgs before interest, tax, depreciation and amortisation (excluding effects of any fair value changes of derivatives and

investment properties, and foreign exchange translation), by the trailing 12 mo n t ihtarést expense, borrowing-related fees and distributions on hybrid securities.

Including amortised transaction costs.

Annualised based on YTD ended 31 December 2025.
Annualised based on 1H ended 30 September 2025.
Annualised based on YTD ended 31 December 2024.

No ok




Optimising Costs while Preserving Financial Flexibility and Stability
(as at 31 December 2025)

All FY25/26 refinancing completed; actively monitoring for

favourable opportunities

mapletree

pan asia commercial

Supported by ample
liguidity

Total Gross Debt
S$6.0 bil

Available Liquidity
~S$0.8 bil

of cash and undrawn
committed facilities

ICR well above
1.5x statutory limit

ICR 3.1x
A Assuming a
10% decrease 2.8x
in EBITDA
A Assuming a 100
bps increase in 2.4x

interest ratel

N . L . .
4 Proactive debt mix alignment with AUM composition

2%

Foreign -denominated debt, 44%

Total Gross ‘
fot 56% 17%
Currency

Oversefils, 42%

1%

AUM

by 58% 25% W S$15.7 bil 3
Geography

ESGD mHKD ©JPY mRMB mKRW
- AN NG %
Well-distributed debt maturity profile with no more than 24% debt due in any financial year
1,416 [ Bonds & Notes
1,267
E ,26 [l Bank Debt
g”i it Perpetuals
i)
a
* |
8 refinancing
o completed
FY25/26 FY26/27 FY27/28 FY28/29 FY29/30 FY30/31 FY31/32 FY32/33 FY33/34
% of
Total De(;)t 4 0% 6% 24% 23% 21% 17% 3% 3% 3%
- /
1. Based on MAS guidelines, including loans and perpetual securities with fixed interest rates or hedged using fixed rates.
2. Includes MP A C T50% effective interest in The Pinnacle Ga n g n agross slebt.
3. Based on carrying amounts and exchange rates as at 31 December 2025, including MP A C T50% effective interest in The Pinnacle Gangnam.
4. Excludes perpetuals.




Prudent Hedging Measures to Mitigate Volatilities

(as at 31 December 2025)
Fixed rate debt kept above 70%

mapletree

pan asia commercial

~97% of expected distributable income derived from or hedged into SGD to provide income stability

~72% of total debt hedged or fixed

Total Gross
Debt

S$$6.0 bil

Floating 28%
A SGD 15%
A HKD 8%
A JPY 3%
A KRW 2%
A RMB <1%

1. Based on rolling four quarters of distributable income.

Every 50 bps
change in
benchmark rates
estimated to
impact DPU by
0.14 cents p.a.

~97% of Expected Distributable Income 1
Derived from or Hedged into SGD

SN0 Unhedged ,
A 3%
Hedged,

17%

Portfolio
Income Hedge

Distributable Income Hedge Ratio

Portfolio 97%
A SGD 80%
A Hedged 17%!
(HKD, RMB, JPY and
KRW)
Unhedged 3%




. . Mmapleiree
Distribution Detalls Panasiacommemial

Unitholders will receive 3 Q FY25/26 DPU of 2.05 Singapore cents on 18 March 2026

Distribution Period 1 October 2025 to 31 December 2025

Distribution Amount 2.05 Singapore cents per Unit
Distribution Timetable
Notice of Record Date Friday, 30 January 2026

LastDayof Tradi ng on Thasdag® Fdbmauay 2826
Ex-Date 9.00 a.m., Friday, 6 February 2026
Record Date 5.00 p.m., Monday, 9 February 2026

Distribution Payment Date Wednesday, 18 March 2026







Portfolio-Highlights::

q E Committed Occupancy Total Lettable Area Renewed & Re -let

88.1% 324,510 sqt 1,820,541 sq+t
Retail Office/Business Park
Rental Reversion Tenant Retention Rate
I(l"\
0.3% O, 66.3%
(% ]
VivoCity Festival Walk
) Tenant Sales ® ® ¢ Shopper Traffic I Tenant Sales S 2 2 Shopper Traffic
% p 3.8% 'H'H‘H‘ p 2.6% &% ¢ 2.9% 'H'Hw p 4.5%
year-on-year year-on-year year-on-year year-on-year

i = T T
“ | > | P b A ; A -

Above data are for YID FY25/26 except for committed occupancy whichiis reported as at the end of the/reporting period. For comparison purposes, data for TSI and ASY

has been excluded/following their divestments in August 2025. Thertotal lettable area renewed/relet includes pre-existing| vacant units (as at 31 March 2025) and pre-
terminated units in' FY25/26 (with expiries beyond FY25/26) which were committed during the reporting period.




. mapletree
I Lease Renewals of Two Top -Ten Tenants Support Stability P b

VivoCity maintains full commitment; Other Singapore Properties at 95.3% due to transitional vacancy
MBC renewal secured; Gateway Plaza early renewal to 2031 locks in long -term commitment but rental
adjustment 3 reflects China headwinds

As at As at As at
31 December 2025 30 September 2025 31 December 2024
(%) (%) (%)
MBC, SG 93.5 93.0 92.5
VivoCity, SG 100.0 100.0 99.9
Other SG Properties 95.3 99.1 99.1
Festival Walk, HK 98.4 98.4 97.1
China Properties 83.6 86.3 84.3
Japan Properties 73.1 73.9 82.61

The Pinnacle Gangnam, KR

1. For comparison purposes, the committed occupancy for Japan Properties (excluding TSI and ASY) was 82.1% (as at 31 December 2024).
2. For comparison purposes, the committed occupancy for MPACT Portfolio (excluding TSI and ASY) was 89.9% (as at 31 December 2024).
3. The early renewal extends the lease commitment from 2028 to 2031, with mid-teens rental reduction (on the remaining tenure of the existing lease) effective 1 January 2026.

e



Positive Portfolio Reversion pan st commerci

I Vi v o Cil4.796&Rental Uplift and Steady Singapore Performance Drive mapleiree
Balanced leasing approach prioritises occupancy and cash flow stability amid overseas softness

Number of Retention Rate by Lettable Area

Leases Lettable Area Reneyved/Re -Let Revel:{s?g]:\alxz (%)
Committed (sq ft) (%) ( 6 0sq )t

MBC, SG 20 79.5 674,653 -1.6
VivoCity, SG 93 63.6 146,526 14.7
Other SG properties 31 61.5 100,643 5.8
Festival Walk, HK 58 70.2 114,619 -10.5
China properties 26 66.8 212,761 -21.2
Japan properties® 28 32.8 107,980 0.4

The Pinnacle Gangnam, KR 29,361

1. On committed basis for all leases with expiries in FY25/26 only.
2. Rental reversion is calculated based on the change in the average effective fixed rental rates of the new leases compared to the average effective fixed rents of the expiring
leases. It takes into account rent-free periods and step-up rental rates over the lease term (if any) and excludes short-term leases that are less than or equal to 12 months

where rental rates are not reflective of prevailing market rents that are on normal lease tenure basis.

3. TSl and ASY were divested on 22 August 2025 and 28 August 2025 respectively, and have been excluded.



Balanced Lease Expiry Profile Mitigates Concentration Risk mapleiree

(as at 31 December 2025) pan asia commercial
WALE improved through key lease renewals at MBC and Gateway Plaza

Wei ghted Average Lease Expiry (AWALEO) by Gross Monthly |1 ncome

Portfolio Retail Office/Business Park
2.3 years? 1.9 years 2.7 years

Lease Expiry Profile by Percentage of Monthly GRI

147%  14.5% 15.0% 15.4%

1.5% 1.8%

FY25/26 FY26/27 FY27/28 FY28/29 FY29/30 and beyond

. Retail . Office/Business Park

Note: The portfolio lease expiry profile and WALE are based on the expiry dates of committed leases.

1. Based on committed leases renewed or re-let as at 31 December 2025, including leases commencing after 31 December 2025. Based on the date of commencement of
leases, portfolio WALE was 1.9 years.
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Performance of Office/Business Park Assets pan asia commercial
Cornerstone market continues to anchor portfolio stability * Gateway Plazaés major |l ease ren
occupancy risk amid broad m arket softness
o Committed Occupancy S Total Lettable Area 0 Committed Occupancy < Total Lettable Area
. Renewed/Re -let YTD
EHE 93.5% 95.30/0 g Renewed/Re -let YTD HHE 83.6% g W
MBC Other SG Properties 3 860 3
Tenant Retention Rate - Tenant Retention Rate -
o - L - 384
¥ 79.5% 61.5% - “¥ 66.8% - 277
MBC Other SG Properties @ ?
@ Rental Reversion 2 @ Rental Reversion
- FY25/26  FY26/27 and
o -1.6% 5.8% FY25/26  FY26/27 and o 21.2% beyonc? "
MBC Other SG Properties beyond
Y y.
Targeted efforts to address Makuhari challenges; 4 &% | Strong operational performance underpinned by near -
. ‘ Rest of Japan remains stable \\.,;;, full commitment and healthy rental uplift
B Committed Occupancy © Total Lettable Area 5 Committed Occupancy o Total Lettable Area
- o -
HHE 731% z Renewed/Re-let YTD EHE 999% ° Renewed/Re -let YTD

Tenant Retention Rate - Tenant Retention Rate

"™ 3289 T e " 91.3% R

sq

[on
2]
Rental Reversion 0 Rental Reversion 0
a@l 0.4% FY25/26  FY26/27 and @ 51.3% FY25/26  FY26/27 and
beyond beyond
o y

Note:

A Above data are for YTD FY25/26 except for committed occupancy which is reported as at the end of the reporting period.

A Total lettable area renewed/relet includes pre-existing vacant units (as at 31 March 2025) and pre-terminated units in FY25/26 (with expiries beyond FY25/26) which were committed
during the reporting period.
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Performance of Retail Assets (R —
VivoCity 1 Flagship asset delivers consistent excellence PR Festival Walk 1 Office divestment captures values; Active
across occupancy, rental growth and operations b1 management navigates retail market shifts
: — Total Lettable Area . " Total Lettable Area
qa Committed  Occupancy Z Renewed/Re -let YTD qa Committed  Occupancy 2 Renewed/Re -let YTD
Bed 100.0% ° Hrd 98.4% °
~ 157 ~
128
Torh Tenant Retention Rate - Torsh Tenant Retention Rate
Ny Ny
“*® 63.6% . ¥ 70.2% -
%2

S

37

@ Rental Reversion . Rental Reversion 2
o

14.7% FY25/26  FY26/27 and & -10.5% FY25/26  FY26/27 and
beyond beyond

Note:
A Above data are for YTD FY25/26 except for committed occupancy which is reported as at the end of the reporting period.
A Total lettable area renewed/relet includes pre-existing vacant units (as at 31 March 2025) and pre-terminated units in FY25/26 (with expiries beyond FY25/26) which were committed

during the reporting period.




N . | mapletree
VivoCity i Strong Tenant Sales Driven by Basement 2 AEI Completion P commercial

3Q FY25/26 records 4.4% yoy tenant sales growth and 6.3% yoy shopper traffic growth,
adding to YTD gains of 3.8% and 2.6% respectively

Shopper Traffic (mil) Tenant Sales (S$ mil) ?
p 2.6% D 3.8%
year-on-year year-on-year

821.0
791.0
33.3 34.1
115
11.2 11.4 252.8 264.9
10.6 10.4 248.9 254.2
YTD FY24/25 YTD FY25/26 YTD FY24/25 YTD FY25/26

1Q 2 M3

1. Includes estimates of tenant sales for a small portion of tenants. I



VivoCity 1 Continuous Retail Rejuvenation Mmapletree

pan asia commercial

New tenant concepts and refreshed storefronts adds variety to shoppers

New-To-Mall Tenants

Sen-Ryo, L1 1 Popular Japanese Andar, L2 i Trendy Korean athleisure Connor, L2 1 Australian fashion Natureland I'Si ngapo
F&B franchise opens its third brand widens retail options for chain opens its second outlet in s iconic'spa brand debuts at
Singapore outlet V| v o Cshdppetss Singapore Sl VivoCity

Partnering T enants on Storefront Refreshes

et St ' R iaw ]l B Charles & Keith, L2 i Homegrown
Wine Connection, L1 i Popular diner Pedro, L2i Footwéar brand Al fashion house reepens with new Yl Love & Co, L11 Popular
and wine bar upgrades its interior unveils revamped‘premises ' | storefront Pl jeweler refreshes storefront

Note: The above covers only a subset of tenants introduced and does not represent the complete list.




VivoCity i Christmas Festivities and Curated Activities Captivate mapletree
Shoppers Across Ages

pan asia commercial

Festive transformation, exclusive partnerships and engaging activities elevate retail experience

Outdoor Plaza -'Iconic 15-metre Christmas tree anchors

\Weekendfringe activitesi i Meet 't he Candy Crewd0 mascot s
Vi vio'CChtisymassCandyland transformation

appearing
0OCr eyaurewn Candyl and Bag

Tag and Tote Bagd workshop wi

@
=
wr
il

. _ o L ¢l & AE
MinisoDi's.n ey 0sy Zdlpi Exgusige Zébmpa 2 as TANGS Chrlstmas market i Over 30 booths
merchandise and collectibles ahead of highly anticipated movie release at Level 1 Atrium for holiday shopping




Proposed Divestment of Office Component of Festival Walk mapletiree

pan asia commercial

Expected completion of divestment in February 2026

Overview of Festival Walk Tower,
Office Component of Festival Walk

Transaction Rationale

Divestment consideration of HKD1,960.0 million
(S$328.1 million) in line with independent valuation

Continued portfolio  optimisation following successful
divestment of two office buildings in August 2025

Sharpens focus on quality assets  while proactively managing
Greater China macro headwinds

Strengthens financial flexibility further through debt reduction,
enhancing balance sheet capacity for future opportunities

O @@

Address 80 Tat Chee Avenue, Kowloon Tong Post-Divestment: Full Ownership of Retail Component Retained g

Lettable Area 213,982 square feet
T — . ;.‘.{ 588,890 square feet retail mall remains fully owned and
: A managed by MPACT
Divestment Consideration HKD1,960.0 million (S$328.1 million)
Original Purchase Price 1 HKD2,331.9 million (S$406.1 million) “5| Independently valued at HKD21,777.0 million
(S$3,742.4 million) as at 31 March 2025
Independent Valuation 2 HKD1,960.0 million (S$328.1 million)
Committed Occupancy 94.2% (as at 31 December 2025) {il 100% committed occupancy (as at 31 December 2025)

1. This was based on the independent valuation commissioned by the manager of Mapletree North Asia Commercial Trust ( i MN A €dhdugted as at 31 October 2021 for the
proposed merger of Mapletree Commercial Trust and MNACT by way of trust scheme of arrangement using the discounted cash flow method and the term and reversion
method, and the exchange rate of S$1 = HKD5.7415.

2. The valuation of the Property was commissioned by the Manager in connection with its proposed divestment. It was conducted as at 30 November 2025 by independent
valuer, Knight Frank Petty Limited, using the discounted cash flow method and the term and reversion method. For comparison purpose, both the divestment consideratio
and independent valuation in Singapore dollar were based on the exchange rate of S$1 = HKD5.9744 as at 30 November 2025.




mapletree

pan asia commercial

Festival Walk T Marketing Initiatives Drive Footfall Amid Uneven

Hong Kong Retail Landscape
3Q FY25/26 tenant sales softened 3.4% yoy as outbound travel trend persists among Hong Kong residents

Shopper Traffic (mil) Tenant Sales (HKD mil) 1
D 4.5% q 2.9%
year-on-year year-on-year

24.5 2,741.3
235 2,661.5
8.8 2 999.5 965.1
7.6 8.0 884.0 866.4
7.1 7.6 857.8 830.0
YTD FY24/25 YTD FY25/26 YTD FY24/25 YTD FY25/26

1Q 2Q 3Q

1. Includes estimates of tenant sales for a small portion of tenants. a



. ) . . mapletlree
Festival Walk T Proactive Tenant Refinement to Capture Local Demand Eanasiacommemial

Fresh concepts and category expansion strengthen appeal to shoppers

o

il
Bt

: By Vo LB e

; ool AN

o i Ll B \ -

Calvin Klein Underwear, LG1 i Popular brand returns
with comprehensive men's

' gL

Wellness Cosmetic & Dental Implant Centre, L2 i il Bakery by the grand, LG2-i-All-day dining 3 Annibody, UG T Bodysuit brand from Los Angeles
Festival Wal kodés first t expands F&Boptions for sheppers 4 opens its first Hong Kong store at Festival Walk

Note: The above covers only a subset of tenants introduced or refreshed and does not represent the complete list.




mapletree

Festival Walk T High-Impact Campaigns Capture Shopper Mindshare pan asia commercial

Exclusive collaborations and festive events tap pop culture trends to create destination appeal

Christmas 2025: f

First-ever collaboration between Sanrio and Hong Kong 12-
member boy.group, MIRROR; unveiling limited edition
collectionnamedfi Sanr i o Characters

1\ ¢

s o~ { el .

8 £ P ?’L 9-metre tall€arousel and 2.6-netre
Pop:up Storescaptured interest Christmas snow globe.create

with exeldsive erfehandise precious photo opportunities

Halloween 2025: Namagaki Festival

Ho n'g Mo .n-g 0 e r f ofistarana Fitbmind Namagakidevent |
popular Japanese Baby Oyster;character with celebrity appearance by
O Rohg Kong singer-sengwriter Kaho Hung

| ) .“.“‘ :\
Official pop-up store offersover 100 exclusive Namagaki items alongside
installations and exhibits throughout the mall
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